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At Benson & Hedges 
we’ll go to any lengths 
to make people happy. 



So we’ve added King Size & Regular, too. 


MACLEAN’S 

REPORTS 


Quebec exists: 
read all about it 











Just your cup of tea. 




How a talk show 
hit the jackpot 
by plugging into 
pay telephones 












































Tonight’s forecast: 
frosty and light. 


Morgan While Rum 















INSIDE MACLEANS 



























Allstate’s 
“money-off- 
for-good-behaviour” 
car insurance. 












PLATFORM 


Let's turn 
Toronto and 
Montreal 
into 

provinces, 
says Senator 
Keith Davey 



Howto.be 
everywhere 

Qt OrlCe. At beaches^ofunrivded beauty. 

Mexico. r P r^t e dr i e nM m “ m o e,rue - 








A set of Crystal. 

The ultimate in good taste. 


Walkerk Crystal Gin 
and Crystal Vodka. 
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Would you risk a 
botched up 
vacation 
for 2 or 3 bucks ? 
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Outsmart 
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STEINMANN’S OBJECTIVE: 
GET MOREOFTHE 
MONEY FROM CARVINGS FOR 
THE ESKIMOS, LESS FOR 
HUDSON’S BAY. THIS YEAR 
THE ESKIMOS’ CO-OP WILL 
EARN ALMOST $500,000 












Lei on the Beachcomber 








“It’s such a 
groovy way to spend 
a Saturday” 












‘Jeep’Wagoneer... 

the go everywhere vehicle. 



















THE CHILD 
OF THE 
ALCOHOLIC 

BY PHILIP SYKES 


Ally father mostly 
starts on a Thursday and drinks 
until he gets sick. Then I have 
to look after him. I bring him a 
glass of milk and clean things up 
when he’s been sick all over the 
living room 93 -Jerome 
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Ride on a ferryboat. Come to the f, 

Kr^asaa—. 
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Coke in the Summertime. 


It’s No. 1. 


When you’re all hot and tired and need a little lift and 
you want to get cooled off, nothing will refresh you like 
the great tastMof ice-cold Coca-Cola. « 

That’s thfetfhy ittoffatl o^ef; 

Coke is number one. Under the sun. In the shade. 
Beneath the Itars. In the moonlfghf. * ***' 

Anytime you’re thirsty, things go better with the taste 
of Coke. 


i CocajCola and, Co 


are registered trade 




